MED PROGRAMME – MEDEMPORION PROJECT – 

PILOT ACTION

  MUNICIPALITY OF GENOA
Realization of a public  wine museum
Working Index
1. Analysis of the local and regional wine productions and location of the main wine cellars.  
2. Creation of  a partnership that will include producers, the Trade Associations, the Chamber of Commerce, the “Chestnut Road” (for the Ligurian Regional Law the winery can be realised only within the products roads) and the Municipality of Genoa, in order to define the managerial model 
3. Identification of the historical market where we could localize the wine museum
4. Definition of an activity plan that includes the local products tasting, the products promotion and the creation of events that could promote the market as centre of intercultural exchanges.
5. Realization of the wine museum.
6. Definition of a communication plan, tied to the tourist marketing and of a national and international promotion plan
7. Evaluation of results 
